E] Electrolux

CASE STUDY APAC & MEA

20% more traffic and more conversions with SEO
services for 15 Electrolux websites

With Niteco already having taken over development and maintenance work for
many of Electrolux’s websites across the APAC and MEA regions, the two
companies also partnered on SEO services, with Niteco now managing SEO for
15 websites in 13 markets, using nine languages. Organic traffic surged by 20%
in the year following Niteco's takeover of SEO management, with some sites
seeing increases as high as 40%.

THE CHALLENGE

Niteco's design and development teams had done outstanding work on re-designing and optimizing
Electrolux’s brand websites throughout the APAC and MEA regions, but the company still struggled
with reaching its goal of increasing traffic to its sites and boosting conversions. Forgoing its former
SEQ vendors in favor of a one-stop shop solution with Niteco, our SEO team initially took over the
management of 6 sites in the APAC region in 2020. It fell to Niteco to unify the SEO activities that
had previously been managed by multiple vendors.

Electrolux targeted increased brand awareness and engagement through an increase in organic
traffic, while also focusing on higher conversion rates, especially on its newly launched E-Commerce
sites.
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THE SOLUTION

After a thorough SEO audit of Electrolux’s websites, Niteco's SEO team set up a comprehensive
action plan that would lead to increased traffic and conversions, based on the latest SEO insights.
Based on extensive keyword and competitor research, the team optimized existing content while
also supporting the creation of — and creating themselves — brand-new content with the goal of
garnering a larger number of organic sessions and increased interest from new users.

The team also implemented improved structured data and schema markup workflows to increase
the visibility of Electrolux pages in Google search results pages. In addition, the team monitored
and managed backlinks to Electrolux’s sites to help the sites reach healthy SEO scores on Ahrefs.

THE RESULT

Niteco took the success of Electrolux’s SEO plans far beyond the targets set by the client. The
technical SEO health score set by Ahrefs, with a score of 80/100 targeted in 2021, hit an
astounding 97/100 that year. Organic traffic surged by 20% in the year following Niteco's takeover
of SEO management, with some sites seeing increases as high as 40%.

The creation of fresh blog content for the sites also led to an uptick in non-branded organic clicks
— organic traffic that is not directly associated with the brand itself. In 2022, non-branded organic
traffic increased by 25% on average across the sites managed by Niteco. One website even saw a
staggering increase of more than 200% year-on-year.

This new blog content also converted more strongly, with Niteco-created content boasting a
conversion rate of 2.09% compared to the average of all blog content of 1.09%.

The Niteco SEO team’s hard work also had a major effect on Electrolux’s placement on Google
search results pages. For instance, one of the websites currently ranks first for 277 keywords,
within the Top 3 for 550 keywords and within the Top 10 for 975 keywords.

Happy with Niteco's results, Electrolux handed over the SEO management of further sites in
important markets in Asia and the MEA region to the SEO team in 2021. Further brands and
countries followed in late 2021 and in 2022. As of now, Niteco manages SEO for 15 Electrolux
websites in both regions, with the possibility of adding further markets in the near future.
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capabilities, the sites also recommend additional products and accessories the buyer might like
while nurturing customer relationships post-purchase. In addition, advanced Ecommerce tracking
lets marketers easily keep an eye on the most important metrics like bounce rate and conversion
rate while making A/B Testing and CRO super-easy. For instance, Niteco and Electrolux
implemented a CRO project shortly after the launch that led to an increase of 26.7% in Add to Cart
actions. To optimize conversion rates further, Niteco designed smooth user checkout flows that
eliminate any obstacles keeping users from buying.

The project was nominated for an internal Electrolux award for the successful implementation of
the project despite Covid-19 restrictions and the distribution of team members across five
countries. Sales for the new Ecommerce site in Vietnam are estimated to reach more than 1.1
million USD per year. The low cost and quick implementation for other markets are the major
benefits of the Niteco solution’s scalability and adaptability.

CLIENT TESTIMONIAL

“Niteco has been, and continues to be, a great partner, for the launch of our multiple direct to
consumer e-commerce platforms across APAC & MEA.

Their team’s expertise with Optimizely has been undeniably essential for our projects and they have
gone above and beyond to support us with all other system integrations we needed. The team
knows our business processes well enough to advise us on the best technical solutions and
delivers on tight schedules.”

KAREN EL KHOURY
Electrolux — D2C Program Manager — APAC & MEA
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WE ARE A

GLOBAL COMPANY

Waiting to turn your digital ambition into reality.
Get in touch with us today and we guarantee you'll

be happy you did.

Stockholm

Niteco AB
Hemvarnsgatan 9 171 54,
Solna Sweden

+46 (0)700 3558 30
sweden.info@niteco.se

USA

Niteco US

+1 646 736 7799
usa.info@niteco.com

Singapore

Niteco Group Ltd.

No 7 Temasek Boulevard#12
07 Suntec Tower One
PMB1080 Singapore, 038987
sg.info@niteco.com

Sydney

Niteco PTY Ltd.

Suite 2, Level 3, 84 Union St,
Pyrmont, NSW 2009

+61 405 208 629
australia.info@niteco.com

Hanoi

Niteco Vietnam Co.Ltd
C’Land Tower, 14th Floor,
156 Xa Dan Il Street, Dong
Da District, Hanoi, Vietham
+84 (0)24 3573 9623
info@niteco.com

Hong Kong

Niteco Group Ltd.

36/F, Tower Two, Times
Square, 1 Matheson St,
Causeway Bay

+84 788 012 674
hk.info@niteco.com

London

Niteco Europe Ltd

3 More London Riverside,
London, SE1 2RE, United
Kingdom

+44 (0)7919 394 559
uk.info@niteco.co.uk

Ho Chi Minh City

Niteco Vietnam Co.Ltd

E.Town Building 1, 2nd FI.,
364 Cong Hoa St, Ward 13,
Tan Binh Dist, HCMC, Vietham
+84 (0)28 6297 1215
info@niteco.com



